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Graduate Student Aid by Source and
Type (in Billions), 2012-13
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Federal GrantPrograms: 3%

Federal Work-Study: 0.2%

Federal Loans: 63%

Education Tax Credits and Deductions: 6%
Institutional Grants: 18%

Private and Employer Grants: 9%
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U.S. total R&D expenditures, by source of funds: 1953-2013
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Considerations

« Strategic plan/goal for graduate studies
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Considerations

« Strategic plan/goal for graduate studies
* GAs versus Post Docs
 PhD/MS balance
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Graduate Studies Funding Continuum

Graduate School

A
/ Generic Fellowships \

Dissertation Grants

Fellowships for Early 1
Grad Students

>
Senior Year 15t Year Finish !

Undergrad classes Dissertation Work Post-Doc

Academic Research Funding Strategies, LLC

masse | RESEARCH
CORPUS | COMMERCIALIZATION
CHRISITI | OUTREACH



Considerations

« Strategic plan/goal for graduate studies
* GAs versus Post Docs

 PhD/MS balance

* T&P Incentive
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Era of Compliance Enforcement
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Figure 5: The cumulative number of new federal regulations and modifications to
existing regulations has rapidly increased from 1991 to 2012. In addition to these new
regulations and regulatory modifications, a further 27 implementation and interpretation changes
were identified during this time period. Research institutions receiving federal research funding
must maintain compliance with this growing number of regulations.

Source: Council on Government Relations (COGR). Federal Regulatory Changes Since 1991. November 15,
2013.
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Retention of URM
KEY FACTORS
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passion, sense of purpose, motivation,
passion and creativity lead to
overall life satisfaction.

Family members, peers and trustworthy external
guidance are key to reach and sustain positive
attitudes toward college. Assessment and
feedback from these groups will build
social capital.

PARENTAL INVOLVEMENT

Motivation, encouragement and support ¥ keeping the students’ needs top of mind. ‘:

Institutional knowledge and
financial resources affect ability
to have a direct trajectory
for graduating
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